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Who is Smart AdServer ?

Smart AdServer SAS develops and markets one 
of the main adserving technologies for the of the main adserving technologies for the 
management of online campaigns for media 
agencies and publishers.

Founded in 2001, Smart AdServer soon became 
a key player in France, and posted the fastest 
growth in Europe among its competitors, thanks 
to the innovative and unique functionality of its 
product and its ease of use. 

Smart AdServer has over 150 clients having 1200 Smart AdServer has over 150 clients having 1200 
sites spread across four continents.
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Who are Smart AdServer’s clients?

Among its clients are large media agencies such as Zed digital, Starcom, Mindshare, 
Mediacom, Mediaedge:cia, Universal McCann, … and a large number of publishers and ad 
networks, including PIXmania, Tom’s Hardware (Bestofmedia US), Reed Business, Axel networks, including PIXmania, Tom’s Hardware (Bestofmedia US), Reed Business, Axel 
Springer Hungary & Poland, Radio Canada, MSD Global, Wolters Kluwer, La Vanguardia
(grupoGodo), Canal+, Curse Gaming...
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Smart AdMetrics barometers

With over 150 clients worldwide having adopted its solutions for 
the management and distribution of advertising banners, and a 
leading position in France, Smart AdServer decided to exploit 
its central position in this market to launch a series of its central position in this market to launch a series of 
barometers.

Which are the most popular banner formats? Which have the 
most impact on web users? What are the latest market trends?

Throughout the year, Smart AdServer will reveal data enabling 
its clients and partners to better understand developments in 
advertising display.

Targeting, Video, storyboarding, mobility, optimising revenue…At a time when some are 
opposing performance based display and marketing, Smart AdServer is seeking to restore 
the dynamism and relevance of this key format in online communication.
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A methodological reminder

Study carried out in February 2009 on the basis of data from the Smart AdServer tool

Variety of clientsVariety of clients
150 clients worldwide
Clients are advertisers, agencies, ad networks and publishers.
The leading European ad server

Significant volumes
Several hundred billion displays in 2008 for Smart AdServer
Several dozen billion displays in January 2009
Study bearing on around 50% of these volumes (off script)

A long history
A spinoff of AuFéminin.com (1999)
Almost ten years’ experience on the web
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A few concepts relating to advertising banners

History
- First campaign in 1994 by AT&T for HotWired.com- First campaign in 1994 by AT&T for HotWired.com
- Dozens of billions of banners are displayed online 
each day

Vocabulary 
- “horizontal“ banner
- “MPU/rectangular" banner
- "vertical“ banner 
- "button“ banner 
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IAB Formats (Interactive Advertising Bureau)

“Horizontal" banners
Standard 468x60 pixel bannerStandard 468x60 pixel banner
Wide 728x90 pixel banner (leaderboard)

“MPU/ Rectangular" banners
300x250 pixels tile
250x250 pixel square

“Vertical" banners
Classic skyscraper: 120x600 pixels
Wide skyscraper: 160x600 pixelsWide skyscraper: 160x600 pixels

“Button" banners
No specific recommendation
In the study, formats of less than 200x200 pixels
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banner format barometer
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How many formats are used in the online advertising  market?

Smart AdServer has identified 44 different formats over the last four financial years, 
including at least 20 different ones for January 2009 alone.including at least 20 different ones for January 2009 alone.
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Which are the most popular formats in 2009?

Market share

The large horizontal banner (leaderboard) The large horizontal banner (leaderboard) 
and the large tile (MPU) alone represent 
more than a 62%market share. Behind these 
two stellar formats, the market remains 
extremely fragmented, with some twenty 
different formats.
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How have the main banners evolved?

Only 7 formats appeared in the 
barometer for four consecutive years.

40%
barometer for four consecutive years.
Over these last four years it is the 
728x90 leaderboard banner (+33%), 
the large vertical banners 160x600 
(+85%) and above all the large 
300x250 MPU (+114%) which have 
shown the greatest growth.

Still very popular in 2006, formats such 
as the 250x250 MPU and above all the 

30%

20%

10%

as the 250x250 MPU and above all the 
468x60 banner have declined 
significantly in popularity (-600% and -
750%), and could be on their way out.
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What are tomorrow’s formats?

While it will be hard to dislodge the 
728x90 banner and the 300x250 

4 %

3 % 728x90 banner and the 300x250 
MPU, new formats have begun to 
emerge.
Among these, the 228x65 half 
banner has begun to make its 
market, winning an almost 4% 
market share last January.

Also notable is the positive growth of 
other horizontal banners such as the 

3 %

2 %

1 %

other horizontal banners such as the 
770x85 and the 1000x90, not to 
mention two new vertical banners 
(skyscraper): the 140x160 and the 
120x240.
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What is the average weight of a banner, and its evo lution?

In four years, the weight of the 
main banners has grown, in 

60 ko
main banners has grown, in 
particular for the large 300x250 
MPU, which has practically 
doubled, from 37 kilo octets in 
2006 to 68 kilo octets in 2009.

On the other hand, the 250x250 
MPU is more than 24% lighter 
than a few years ago, now 
weighing an average of 32 kilo 
octets. This evolution could be 

30 ko

15 ko

octets. This evolution could be 
explained by a reduction in the 
use of complex designs in this 
format.
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How many banners can co-exist on the same page?

The market is accustomed to talking about PAP for “page avec publicité" (page containing 
adverts), but how many banners can co-exist on the same page? According to our findings, 
this number is stable and even appears to be declining slightly.this number is stable and even appears to be declining slightly.

In 2006, there were on average 2.3 banners per page. This number climbed to 2.6 in 2008 
only to fall back to 2.3 in 2009
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Screen resolution data

According to data from the site 
W3Schools, the most popular 
screens are now greater than or screens are now greater than or 
equivalent to WSGA (1280x800 
pixels). 

A majority in 1999, SVGA 
(800x600) now represents no 
more than 4% of screen 
resolutions.

A majority in 1994, VGA 
Screen

A majority in 1994, VGA 
represented no more than 11% 
of resolutions in 1999, and has 
completely disappeared in 2009.
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A short reminder of the banner market in 1999…

In 1994, the most popular screen resolution was still 
the VGA, or 640x480 pixels.
In 1994, the most popular screen resolution was still In 1994, the most popular screen resolution was still 
the 468x60 pixel format.
Displayed in square pixels, this banner occupied 
more than 9% of the screen.
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And what is the position in 2009?

In 2009, the most popular screen resolution is the XSGA, 
or 1280x80 pixels, and the most common banner is the 
728x90 format.728x90 format.
Displayed in square pixels, a 728x90 banner occupies 
around 6% of an XSGA screen.

In summary: The surface area of banners has grown 
two times slower than that of screens!
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And what about data flow?

In ten years, the weight of the most 
popular banners has risen from almost popular banners has risen from almost 
15 ko to almost 30 ko, that is to say a 
rise of around 100%.

Over the same period, connection 
speeds rose from 56 kb/s (7 Ko/s) to 
512 kb/s (64 Ko/s), or a rise of more 
than 900%.

In summary: the weight of banners 
has grown much less quickly than has grown much less quickly than 
bandwidth
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In summary

• The banner market is fragmented into forty advertising formats
• Only 7 of these formats have been used every year since 2006;
• 728x90 and 300x250 formats between them represent almost two thirds of the • 728x90 and 300x250 formats between them represent almost two thirds of the 
market share;
• A historic format, 468x60, is on the point of disappearing;
• The average weight of banners has barely grown over the last few years (from 27 
to 32 ko)
• The number of banners per page has remained relatively stable (2.3).
•The surface area of banners has increased two times slower than resolution

• The weight of banners has increased five times slower than bandwidth• The weight of banners has increased five times slower than bandwidth

Are advertising banners sufficiently visible?
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Next release:

Smart AdMetrics "Performance"

Barometer on the effectiveness of 
banners:
click rate by format
click rate by location
data on commitment
data on performance

End of June 2009
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Press contact:
Caroline MarshallCaroline Marshall
Relationship Manager SMART AdServer
Email : cmarshall@smartadserver.com
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